
Liebe Kolleginnen und Kollegen,

fast 90 Prozent der Verlage unserer Branche haben bereits mobile Angebote im Programm, 

das zeigt eine aktuelle Umfrage der Kommission Online. Diese Zahl veranschaulicht, wie 

sehr die Mitglieder der Deutschen Fachpresse den Medienwandel als Chance begreifen, sich 

neue Geschäftsfelder zu erobern und notwendige Veränderungen voranzutreiben.

So wie Sie Ihre Fachmedienhäuser heute in der Öffentlichkeit präsentieren – als moderne 

Wissensdienstleister –, so sollte auch der Kongress der Deutschen Fachpresse als zentrales 

Event der Fachmedienbranche nach außen und innen wirken: zukunftweisend und offen für 

Neues. Der Vorstand der Deutschen Fachpresse hat daher im Mai die Weichen gestellt, um 

nach vielen erfolgreichen Jahren in Wiesbaden mit dem Wechsel des Kongresses in das Q2 

in Essen ein Zeichen für das neue Selbstverständnis der Fachmedienbranche zu setzen. Eine 

Veränderung mit großer Tragweite, die viel Diskussionsstoff bietet, denn hier wird Vertrautes 

gegen Unbekanntes getauscht. Doch genau wie in Ihren Verlaghäusern gilt es auch hier, den 

Wandel aktiv zu gestalten und die Chancen des Neuen zu nutzen.

Wir freuen uns deshalb darauf, gemeinsam mit Ihnen den Kongress als Plattform für den 

Austausch mit Kollegen und als Ideengeber für Ihr Geschäft zukunfts-

orientiert weiterzuentwickeln.

Ihr 

Bernd Adam

Chancen des Neuen nutzen
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CHARTER and cargo airlines have 
succeeded in delaying new safety 
rules that would have limited the 
amount of time pilots can � y, but a 
new start date still looms large. 

� e rules would have slashed the 
number of hours pilots can � y at 
night, the time when most freighters 
� y. � ey would have also forced 
airlines to add up to two relief pilots to 
the normal two-pilot � ight crew on 
long, overseas � ights and to provide 
onboard sleep and resting facilities.

� e Federal Aviation Admin-
istration (FAA) was due to imple-
ment the new rules at the start of 
August, rules initiated by president 
Obama following an aircraft crash in 
2009 in New York that killed 50 
people. � e proposed changes were 
supposedly based on the latest scien-
ti� c research into fatigue and its 
e� ects on judgement and re� exes. 
� is would have completely rewrit-
ten current regulations and seriously 
a� ected freighter operations. 

� e Air Transport Association esti-
mates the proposal will cost airlines 
nearly US$20 billion over the next 

decade. UPS alone believes it will 
cost the airline $1.8 billion meeting 
compliance. 

“� e proposal e� ectively rewrites 
UPS’ collective bargaining agree-
ment with its pilots’ union while 
hobbling the company’s � nely honed 
domestic and overseas logistics 

network,” the carrier told the FAA.
� e FAA disagrees and estimates 

the industry cost only at $1.2 billion. 
An Air Force study suggests the 

new rules would have caused the 
number of � ights that don’t comply 
with FAA regulations increased from 
786 to 1,734 over � ve months last 
year. For example, � ights from 
Leipzig (Germany) to Fort Campbell 
(Kentucky, US) would not be able to 
continue on to Fort Hood (Texas, 
US) without � rst changing crews in 

the non-scheduled carriers’ ability to 
serve US military and humanitarian 
e� orts worldwide and would ulti-
mately weaken those e� orts”.

FAA o!  cials refused to comment 
on the reasons for the delay but heavy 
lobbying from the cargo industry, 
with support from the Pentagon, are 
believed to be the prime cause. � at 
hasn’t pleased the people behind the 
changes who complain the decision 
puts pro� t before safety.

“� ere are special interests who are 
holding this rule up because it’s not in 
their � nancial self-interest,” said 
National Transportation Safety Board 
chairman Deborah Hersman. “� e 
American people expect safety to 
trump special interests, not the other 
way around.”

She was also dismissive of the 
NACA’s complaints. “� ey can still 
do the missions, they just need to 
make sure they are properly crewing 
and complying with the rest require-
ments,” she said.

UPS 767 pilot, Lauri Esposito, is 
fatigue committee chairman for the 
Independent Pilots Association and 
says a captain or � rst o!  cer trying to 
rest can only lie across three small 
jump seats, often with their feet in 
the bathroom.

“We’re not asking for rest in heav-
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